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Loose Ink Newsletter 

Happy New Year!
Welcome to my brand new monthly newsletter, Loose Ink. I decided to start writing this newsletter due to the many questions I get from clients in my business, Writergirl. 

Feel free to look over the following articles for tips on how to help drive more customers to your site for increased profits.

Surviving the Economy
The main concern for many businesses in this deep recession (depression?) is not growth but survival. This is completely understandable considering the number of firms (big and small) that folded last year. As consumers buying trends seem to be geared towards purchasing items on an "as needed" basis, gone are the days of shopping sprees for luxury items. Well, at least for most consumers! 

So how does a business stay ahead of the competition? 
The trick seems to be in the writing included in their advertising. Companies selling products have to convince the consumer that they "need" their product. So how do you convince someone that they need to buy, for example, a 32" TV on sale? Well, you might remind the potential customer all the money they will save when they watch movies on their new big TV versus going to the movies all the time. It's all in the wording!

Another factor in getting that sale is identifying with the consumer. You need to know who you are targeting. This will help get your marketing campaign headed in the right direction. The main thing is understanding that the average consumer is egocentric. It does not matter whether you are selling aspirin or a computer.  Most people do not buy products just because a company boasts how great their product is. Instead they buy that bottle of aspirin or computer because it will benefit them in some way. 

The question, "Why should I buy your product?" needs to be answered in your website's content. You need to send the message to that consumer that you understand what they want and that you can help them, but only if they buy your product. This approach applies to services as well.

A skilled copywriter knows to not only get the attention of a curious reader but turn that individual into a customer or client. Many times only a few revisions by a copywriter are all that are needed to create content that will accomplish this!

How Translations on Your Website Can Increase Profits
The business world is a global community so having a webpage with translation of various languages can be an asset. When conducting business in other countries or serving international clients, a professionally translated web site is key. 

Businesses with accurate, professional multilingual web content actually report an increase in customers and profits. 

By having the content on your website in various languages you will reach a wider audience. You will also project a feeling of open communication with other cultures. The reality is that consumers like to do business with people they feel comfortable with. By bridging the gap through language you are one step closer to earning their trust and business. You are also placing your business one step ahead of the competition!

A final note on the use of "free instant translations" available on the Internet: They are notoriously inaccurate and lack professionalism. This is probably not the impression you want to create for your business.

Contact Writergirl today to find out how affordable and easy it is to get a professional translation on your website!

Q&A 

Q: How do I avoid getting ripped off by a writer?
A: The best way to handle payment arrangements with a writer (or any contractor) is to only pay a deposit (i.e. 50%) at the beginning of the project. The final payment should be made only after the final product has been provided by the writer. You and the writer can negotiate when the final pay is due.

Have a question? Please submit your question to me and I will try to include it in a future newsletter!

I want to thank you for taking the time to read this newsletter. I hope you enjoyed reading it as much as I enjoyed writing it. 

For more information on how to help your business grow please check out my website at www.writergirl.biz. 

Your comments and suggestions are always welcome!

 

Sincerely,

Sabrina S. Siracusa
Writergirl 


	Free quote on any writing service!

Offer Expires: Valid until further notice. 
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